Once upon a time: Storytelling for 3MT
Monday, 3:45-5:00 PM March 19, 2018
Sponsored by the Kaneb Center for Teaching and Learning
Presented by Paul Blaschko and Chris Clark

Key takeaway: Stories are powerful tools.
Goal: you will be able to identify several principles of great storytelling and apply them to 3MT.
Agenda
●
●

●
●
●
●

Intro
Elements of a great story
○ Beginnings - activity
○ Middles - activity
○ Endings - activity
Finding the right genre / conventions
More principles of great storytelling
Connections with 3MT
Activity and conclusion

Follow-up resources – http://tinyurl.com/h8w8afr
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Once upon a time: Storytelling as a tool for teaching and learning

Elements of Stories
1. Beginning - introduces the HERO (protagonist) and a problem / challenge / need
○ Incorporate a HOOK (see the next page)
○ Antagonist / enemy / other side
2. Middle - the hero works to solve the problem, meet the challenge, satisfy the need
○ Conflict / confrontation / obstacle
○ Climax / turning point / moment of discovery
3. End - the hero resolves the central issue (or doesn’t)
○ Call to action - what the listener can (or should) do now

Functions of Stories
● Illustration - provide an outright example
● Metaphor - explain something indirectly
● Deconstruction - take apart in order to understand (e.g., case-based learning)
● Touchstone - provide a reference point to which something can be compared
● Provocation - motivate discussion or debate
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The Hook
A hook is designed to grab attention. The idea is to
1. Entice interest in an film, product, story, or creative work and
2. Keep people reading, listening, or watching so that they
3. Buy into what you’re selling (figuratively or literally).
Here are some examples from the movies:
● A man is about to commit suicide when an angel shows him what his town would be like if he
had never lived. (It's a Wonderful Life)
● A lawyer suddenly loses his ability to lie. (Liar Liar)
● Jamaicans start an Olympic bobsled team where there is no snow. (Cool Runnings)
● There's a bomb on a crowded city bus. If it slows below 50, the bomb goes off. (Speed)
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Ways to end a story
Resolution — tie up the loose ends neatly, sort out the conflicts
vs.
No resolution — make the audience imagine their own ending or set up a sequel
● Twist

provide a surprise or new info, make “facts” turn out to be false

● Epiphany

at the darkest moment, have someone/thing serve as inspiration

● Return

have the main character go back to their old ways

● Question

get people talking and thinking about possible answers

● Climax

end at the key moment and don’t explain what happens next

● Implied

hold back information and leave multiple explanations possible

● Call to action

appeal to the audience to do something specific

● Moral

explain the story’s lesson about good behavior

● Epilogue

tell what happens long after the climax / resolution

From “How to Write Satisfying Story Endings” by William Victor:
1.
2.
3.
4.

Show (or suggest) the result of the story's conflict
Effective endings come from the main character's actions
Use elements from the story's beginning and middle
Make the reader feel something

One popular piece of advice is to end your story sooner rather than later; don’t let it drag on.
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Telling Great Stories with Data
1. Think of Your Analysis as a Story—Use a Story Structure
○

Find the story first: explore the data
○ Determine what you want people to do as a result
○ Write out the “story board” for your audience

2. Be Authentic... Your Story Will Flow
○

Make it personal, make it emotional
○ Start with metaphor or anecdote
○ Develop with data: authenticity is rooted in facts and facts are rooted in data
○ Supplement hard data with qualitative data

3. Be Visual—Think of Yourself as a Film Editor
○

Use pictures, graphs, charts when possible
○ Design your graphs and charts for instant readability but allow for layers of meaning as
the graph is studied

4. Make It Easy for Your Audience and You
○

Telling a story should be simple and direct. Recall and action will be that much stronger
○ Stick to 2-3 key issues and how they relate to your audience
○ No hoop jumping

5. Invite and Direct Discussion
○

Focus on highlighting what the audience needs
○ Highlight key facts that relate to the story—the current state, rate of change, a key
number. How does this link to story’s trend?
○ Extend the story parameters into questions
○ Invite them to continue the discussion via group discussion, blogs, intranets,
newsgroups

Source: a white paper by Elissa Fink and Susan Moore, Tableau Software at
tinyurl.com/ztb2ayg
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